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Higher Vocational Education 

• Advanced vocational education and training 

• Programmes at post-secondary level 

• Designed to meet  the labour market’s demand for  
qualified vocational skills  

• Each programme - Management Group  

• Workplace training known as LIA – Learning in a Work 
Environment, forms an integral part of most programmes 
offered  

 

 

 

 



AVET/HVE   

Travel Services and Tourism Consultant 

 Collaboration between The Swedish Travel & Tourism 
Industry/ The Association of Swedish Travel Agents  

and Frans Schartau Business Institute 

  

 Increasing need for higher competence within the 
Travel Industry  (low educational level) 

 Increasing markets  

 Increasing demand for skilled employees 

 Status and career 

 

 



The Management Group  

• American Express Business 
Travel  

• Carlson Wagonlit Travel  

• Fritidsresor/TUI 

• HRG Nordic (Hogg Robinson 
Group) 

• Ticket Travel Group 

• Travellink 

 

 

• Resfeber/Travelocity 

• Volontärresor 

• Västindienspesialisten/Unlimited 
Group 

• Södertörns University College  

• 2+2 Students 

• Frans Schartaus Handelsinstitut 
(course provider) 

 



Travel Services & Tourism Consultant 

Programme   
Two years full time studies, 1/3 Workplace Training 

 

 
 

• Administrative IT and Layout   
• Professional English   
• Business Law  
• GDS/Amadeus incl. IATA   
• Work supervision and 

organisational development  
• Geography  for Tourism 
• Sector and Product skills  
• Business administration - 

accounting and cost 
accounting. 
 
 

 

• Sales and Service 
Management 

• Communication and 
Marketing 

• Workplace Training (LIA)  
• Contemporary Social & 

environmental studies 
• Project Methodology 
• Project and Diploma project 
• Tourism Management  

(Södertörn University) 
• Other booking systems 
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Internationalization   

Why, What, How and  

for whom?   



Internationalization  

Purpose & Plan  

Purpose 

 &  

plan  
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Recommendation concerning education for international 
understanding, co-operation and peace and education relating to 
human rights and fundamental freedoms  
adopted by the General Conference at its eighteenth session 

Pari s , 19 November 1974… (rev. 1995)  
 
29. Every stage of specialized vocational training should include training to 
enable students to understand their role and the role of their professions in 
developing their society, furthering international co-operation, maintaining 
and developing peace, and to assume their role actively as early as possible. 
 
30.Whatever the aims and forms of out-of-school education, including adult 
education, they should be based on the following considerations: 
 
(a) as far as possible a global approach should be applied in all out-of-school 
education programmes, which should comprise the appropriate moral, civic, 
cultural, scientific and technical elements of international education, 
 

Course Provider  



33. Member States should constantly improve the ways and means of 

preparing and certifying teachers and other educational personnel for their 

role in pursuing the objectives of this recommendation and should, to this 

end: 

 

(a) provide teachers with motivations for their subsequent work: 

commitment to the ethics of human rights and to the aim of changing 

society, so that human rights are applied in practice; a grasp of the 

fundamental unity of mankind; ability to instil appreciation of the riches 

which the diversity of cultures can bestow on every individual, group or 

nation; 

 

(b) provide basic interdisciplinary knowledge of world problems and the 

problems of international co-operation, through, among other means, work 

to solve these problems 

 

 (c) prepare teachers themselves to take an active part in devising 

programmes of international education and educational equipment and 

materials, taking into account the aspirations of pupils and working in close 

collaboration with them; 

 





Students  

Goals, drives, motives, interests?  

 



Skills 

• The ability to 
acquire knowledge 
& proven experience  

• To carry out tasks & 
solve problems 

• Cognitive skills (the 
use of intuitive & 
creative thinking 
and innovative  
solutions 

• Practical (manual) 
skilfulness & use of 
methods, material, 
instruments & tools 

 

Knowledge 

• The result of 
aquiring 
information 
through learning 

• Made up of facts, 
principles, 
theories and 
praxis 

• Based on 
experience and/or 
theoretical 

 

Competence 

• Ability to use 
knowledge and 
skills 

• To cooperate and 
take responsibilty 
in work and study 
contexts & in 
work-related 
situations and for 
personal 
development 

• Responsibility & 
autonomy 

The result of learning (learning outcomes) is defined as that an 
individual knows, understands and can do when a learning 
process is (successfully) completed.  



Professional English  

 
You will become better at communicating verbally and at 
writing in various professional situations and also reading 

and understanding articles and other information within your 
professional field. The course also provides knowledge about 

business situations and other cultural circumstances in 
various English speaking areas. 

 



Politics, contemporary social and 

environmental studies 

 
This course will provide an introduction to the economy and politics of 
Swedish society. The course will at the same time provide a deeper 
understanding of the EU and surrounding world and also increase 

understanding of the influence of globalization on economics, politics and 
the environment. One aim is to provide an insight into and knowledge 

about the impact of tourism on the global economy and environment. The 
preconditions will thereby be provided for a deeper understanding of your 

future profession in the travel sector. 



Global Distribution System (GDS) 

Amadeus 

Global Distribution system (GDS)/AMADEUS This course aims to 

provide students with knowledge about how to search for, book, set 

prices and issue air travel tickets, and also how to book hotels, car 

rental and ground transport with the aid of Amadeus. The course 

also includes IATA (International Air Transport Association) tariffs 

linked to the Amadeus booking system. 



Communication and Marketing   

 
Will provide the students with a platform to apply their creativity, 

personal planning and efficiency in written and verbal communication 

and also provide an understanding of how cultural and intercultural 

difference in communication influence our way of understanding our 

environment. The course also aims to provide knowledge about both 

traditional and modern marketing from a travel services and tourism 

perspective, and similarly to create and understanding of how 

planned marketing and communication can strengthen a brand 

internally and externally. 



Tourism Management 

This course provides fundamental knowledge about tourism and 

travelling as phenomena from the human, geographic and industrial 

perspectives, focussing especially on sustainable development and 

responsibility. A destination development project will be conducted in 

this course. The course will be conducted in cooperation with 

Södertörn University. 



 

Dubai Roadshow 
Grand Hotel Stockholm  
4 oktober 2010 

PATA Work Shop  
Frans Schartaus Handelsinstitut  
November 2008 

 

PATA Work Shop  
Hotel Radison  Stockholm  
November 2010 

 

PATA/LATA  
Travel Cruise  November 2011  

The Swedish Travel and Tourism Gala 2011. 



Work Placement 

Work Place Training is conducted at various travel companies and is 

divided into three periods. The first period is structured so that you 

will obtain an initial practical insight into the work of a travel agency 

or similar within the industry; there is supposed to  be a progress, 

during the second and third you are supposed to work more 

independently. Work placement  abroad possible. 

 



Theory and vocational training 
 

Autum 2010

v 34 v 35 v 36 v 37 v 38 v 39 v 40 v 41 v 42 v 43 v 44 v 45 v 46 v 47 v 48 v 49 v 50 v 51 v 52

Spring 2011

v1 v2 v3 v4 v5 v6 v7 v8 v9 v10 v11 v12 v13 v14 v15 v16 v17 v18 v19 v20 v21 v22 v23

Autumn 2011

v 34 v 35 v 36 v 37 v 38 v 39 v 40 v 41 v 42 v 43 v 44 v 45 v 46 v 47 v 48 v 49 v 50 v 51 v 52

Spring 2012

v 1 v 2 v 3 v 4 v 5 v 6 v 7 v 8 v 9 v 10 v 11 v 12 v 13 v 14 v 15 v 16 v 17 v 18 v 19 v 20 v 21 v 22 v 23

Global distribution systems LIA - Vocational Training Södertörn University College

Theory Exam paper  



Diploma project  

     During the fourth term a diploma project with be conducted which will, 

first, demonstrate the knowledge that you have acquired, through 

research and writing a report, second, show your capacity to resolve 

problems and work in a group. This work will be presented in writing 

and verbally. 

 

 



Skills 

• The ability to 
acquire knowledge 
& proven experience  

• To carry out tasks & 
solve problems 

• Cognitive skills (the 
use of intuitive & 
creative thinking 
and innovative  
solutions 

• Practical (manual) 
skilfulness & use of 
methods, material, 
instruments & tools 

 

Knowledge 

• The result of 
aquiring 
information 
through learning 

• Made up of facts, 
principles, 
theories and 
praxis 

• Based on 
experience and/or 
theoretical 

 

Competence 

• Ability to use 
knowledge and 
skills 

• To cooperate and 
take responsibilty 
in work and study 
contexts & in 
work-related 
situations and for 
personal 
development 

• Responsibility & 
autonomy 

The result of learning (learning outcomes) is defined as that an 
individual knows, understands and can do when a learning 
process is (successfully) completed.  



Sustainable  

Learning  
out of diversity, equality 

 & respect for the  

environment  

Rules & Tools  
to support professional  

competence  

Innovative 

application 
to further personal  

competence 

InterActive 

Communication 
to increase social  

competence  

Critical thinking  
to develop strategic  

competence 

Demonstrate 

knowledge & 

understandingin a 

field of study/work 

Advanced text 

books/manuals 

Ability to 

identify  & 

interpret data  

 to inform 

judgements & 

reflect on 

relevant 

social, ethical 

issues    

Have 

developed 

learning skills  

necessary  

to study 

further/to 

perform work 

with a high  

degree of 

autonomy 

in a concrete 

situation 

(Yh)  

Apply  

knowledge  

professionally  

in occupational  

contexts  

solve  

problems,  

devise &  

sustain  

arguments 

Can 

communicate 

information, 

ideas, problems 

& solutions to 

specialist & non-

specialist 

audiences 

Leads to  

Functional  

competence 

*Bolognanivåer: A – E.  Short cycle/First cycle (Batchelor/Fil kand) 

med Dublin descriptors som vägledning. Motsvarar NQF nivå 6. 

Frans Schartaus Handelsinstitut 

5 pedagogic positions 



Implementation 

Internationalization 

Implementation 



Leonardo da Vinci  partner 

“Greetings from Scancoming London - We have an opportunity to 

welcome a trainee to our London office for Oct 2011 onwards” 

 Scancoming is a group of privately 
owned companies, with 7 offices in 5 
countries: UK, Ireland, Spain, France 
and Belgium.  

 Over 30 years experience in the DMC / 
Incoming wholesale business, 
providing travel services for the Nordic 
travel industry. 

 Our aim to make the traineeship period 
as enriching as possible as it’s a great 
opportunity for a student to find out 
how the DMC/B2B part of the industry 
works. 

 





 

Anna & Bahare  
 During studies/course interest in South 

Africa  

 Intersted in Sustainable Travel & 
Tourism ,  

 Difficult to get positive reply from 
contacts taken  

 Workplacement  period 2 in Sweden 

 Contacts during Workplacement 
perioden  in Sweden  

 Workplacement period 3 – Destination 
Management Company Cape Town 

 Combine Diploma  Project – Deeper 
understanding  

 Result - Report 

 

 



RTH9 2009-2011 

Diploma June 2011 

 
• 15  Workplace Training  abroad - USA, 

Grenada, Australia, South Africa, 
Namibia, Moçambique, Thailand, Cuba, 
Denmark, Namibia , Zimbabwe, Italy  

• 2  within Europe (1 Leonardo)  

• 2 Diploma Projects linked   

 -  ”Internship Travel” – Australia, -  

         - Grenada, Cuba  (4 students)  

   - Green Route – South Africa (2 
students) 

• 1 Diploma Project  separate –  

 Field Study Ecuador ( 4 students)  

 

 



RTH10 – Diploma June2012 

Diploma June 2012 

 
• 7 students Workplacement Abroad   
( 4 EU – Leonardo ) – France, 
Holland, United Kingdom, Ireland, 
Mexico 
 

• Several students planning for 
Workplacement  Abroad Period 3. 
 

• Sri Lanka – Workplacement + 
Diploma Project /Marketing Project 
Sri Lanka?  
  
•Baltic Training Programme + 
Diploma Project ?  



Internationalization 

Evaluation 

Evaluation 



Evaluation 

Mail, phone Skype contact during periode 

LIA supervisor gives reviews 

Student Evaluation of the LIA  period by 

the student 

Written LIA data be submitted in Fronter 

Reassembly - oral presentations 

Summarize 

 





Madeleine, Caroline 

 Jeanette& Emelie 

Field Studie – Ecuador  

“We want to thank those who have  
made it possible to implement our study” 

 

•Lalle Bergenholtz, Lecturer * 
•Johan Eriksson, KLM 

•Jose Eljuri och Saul Pacurucu, Embassy of  Ecuadors  
•Marianne Kurlandsky, Metropolitan Touring *  

•Jose Luis Lopez, Metropolitan Touring 
•Jan Smedmyr, Futuro Valdivia *  
•Javier Salazar, Guide  Ecuador 

•Javier Eduardo, Guide  Ecuador 
•Sophia Ulrich, LAN Airlines 

•PATA & ANTOR Fond till Mats Jonssons Minne 
 

Workplace Experiencies  - Australia, 
Cuba, Grenada 

Anna, Pauline 

 Divine & Linnea 

 

 Entrepreneur Project Exam  



Feedback  

and procedures for change 

 

Feedback 
and 

procedures 
for change 



By previous evaluations,  

feedback & procedur of change 

• Information about Workplace training at course start 

• Appraisal – Dialouge  Students – interest, motives, goals?   

• Inform/Dialouge – Management group 

• Pacific Asia Travel Association (PATA) – Membership  

• LATA Nordic – Membership  

• Industry networking 

• Industry lecturer 

• Students and companies  

 

 

 

 

 



By previous evaluations,  

feedback & procedur of change 
 

• CV writing in English  

• Ideas/Contacts during workplacement  

       periods in Sweden & Abroad 

• Economic support - Leonardo da Vinci Programme  

• Baltic Training Programme 

• Scholarship  - PATA & ANTOR  Fund of Mats Jonssons memory 

 

• At the moment No economic support via other EU or SIDA 
programmes available – HVE/AVET excluded 

• At the moment  no  professional  English description  from The 
agency of HVE /Workplace Training  available   

 

 

 

 



Process  
• Student focus - Dialouge 

• Teachers, Programme Director - Supportive, encouraging 

• Empowerment 

• Keep in touch with companies abroad 

• Search for New ways – economic support?  

• Networking, new contacts 

• Use new technique/social media 

• Former students 

• Management Group  

• Travel industry in Sweden, Workplacement 

• Processes takes time! 

 

 



Modeller inspirerade av 
Oppermans 1995 

Country/destination of departure   
Country/destination of arrival   

 
The Role of : 

Travel Agencies 
Tour Operators 

Incoming Tour Operators 
Destination Management Companies 

 

Market of Tourism – Perspectives 
”Outgoing  &  incoming” tourism?  





Destination Management Company  

Incoming Touroperator 
 

 

• A Destination Management Company (DMC) is a locally based company that 
provides ground handling services for their destination that can include 
translation, airport meet and greet, transfers, car rental and other 
transportation, hotel and restaurant reservations, tours, conference venues 
and logistics. 

• Incoming tour operators purchase tourism services in their own countries 
and package them into products that are subsequently marketed abroad by 
partners. Some incoming tour operators also play an essential 
complementary role to that of the outgoing tour operator by providing a 
range of optional services at destination, such as passenger transfers, tours, 
sports activities, special visits, etc.  

 





Somphit 

Hagström 

Diploma 2008  

• Founder/Owner Sun & 
Sea Destination Services – 
Incoming Tour Operator 

• Nordic Countries & Baltic 
States 

•Groups from Thailand , 
Russia 



Spring 2012 

Group of students – Project Idea 

 

 The Baltic Countries very interesting  

 Due to own experience 

 Workplacement at  Travel Agencies in 
Sweden where Baltic Destionations 
offered - Leisure, Corporate and 
Groups  

 Possibility to combine last  
Workplacement periode  & Project 
Exam? 

 Tour Packages?  

 Destination Management Company , 
Incoming Tour Operator  … 

 Baltic Sea Region  

 

 



Former Students employees 
 

•Swedish Travel Agencies/Tour Operators Ticket, Resia, Västindienspecialisten… 

• International Travel Agencies/Tour Operators  – American Express, Carlson 
Wagonlit Travel, STA Travel, Travelocity, BCD, HRG, TUI, Thomas Cook, Kuoni…. 

• DMC´S/Incoming Touroperators – Sea Scape Tours, Bokningsbolaget, Nordic 
Visitor  … 

 

•Luca –Owner Italiaresor/SportinItaly Based in Stockholm 

•Somphit – Owner Sun & Sea – Incoming Groups from Thailand & Russia.    
Scandinavia and Baltic Sea Region 

• Lina – Australia, Event Manager 

•Daniella & Sofia – Destination Management Company Spain  

• Bella – Senior Sales Executive – KLM/Air France 

•Jeanette – Scholar ship – Studies University of the Sunshine Coast  Australia. 

 2 years Travel Services &  Toursim Consultant AVET + 1 year University Studies 
Australia = Bachelor Degree of Tourism  
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